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influence of communication modality in the process of resistance to persuasion. Paper presented 
at the annual meeting of the National Communication Association, Mass Communication 
Division. Chicago, IL. 
 
Pfau, M., Holbert, R.L., Szabo, E., & Kaminiski, K. (1999, August). Impact of soft-money- 
sponsored issue advocacy advertising versus candidate-sponsored positive and negative 
advertising: Influences on candidate preferences and democratic processes.  Paper presented at 
the annual meeting of the Association for the Education of Journalism & Mass Communication, 
Communication Theory & Methodology Division. New Orleans, LA. 
 
Shah, D.V., Holbert, R.L., & Kwak, N. (1999, August). Expanding the ‘virtuous circle’ of social 
capital: Civic engagement, contentment, and interpersonal trust. Paper presented at the annual 
meeting of the Association for the Education of Journalism & Mass Communication, Mass 
Communication & Society Division. New Orleans, LA. 
 
McLeod, J.M., Scheufele, D. A., Hicks, J.E., Kwak, N., Zhang, W., & Holbert, R. L.  (1999, 
August). Communicating community: The role of mass and interpersonal communication in 
promoting complexity of individuals’ understanding of community.  Paper presented at the annual 
meeting of the Association for the Education of Journalism & Mass Communication, 
Communication Theory & Methodology Division. New Orleans, LA. 
 
McLeod, J.M., Scheufele, D. A., Holbert, R.L., & Schoenbach, C. (1999, July). Crime or 
community?. The impact of newspaper content on circulation. Paper presented at the annual 
meeting of International Communication Association. San Francisco, CA. 
 
Holbert, R. L., & Zubric, S. (1998, August).  A comparative analysis of objective and public 
journalism as techniques. Paper presented at the annual meeting of the Association for the 
Education of Journalism & Mass Communication. Baltimore, MD. 
 
*  McLeod, J., Scheufele, D., Moy, P., Horowitz, E., Holbert, R. L., Zhang, W., Zubric, S., 
& Hicks, J. (1998, August). Understanding deliberation: Effects of discussion networks on 
participation in a public forum. Paper presented at the annual meeting of the Association for the 
Education of Journalism & Mass Communication. Baltimore, MD. 
 
Moy, P., Scheufele, D., & Holbert, R. L. (1998, August). Television use and social capital: 
Testing Putnam’s time displacement hypothesis. Paper presented at the annual meeting of the 
Association for the Education of Journalism & Mass Communication, Mass Communication & 
Society Division. Baltimore, MD. 
 
Holbert, R. L., Zubric, S., & Hicks, J.  (1998, April). A study of objectivity in contemporary 
television news: A quantitative open-closed approach. Paper presented at the annual meeting of 
the Broadcast Education Association, News Division. Las Vegas, NV. 
 
 
 
 



Holbert, R. L. (1998, July). A multi-level analysis of medium theory. Paper presented to the NCA 
Doctoral Honors Seminar, Northwestern University. Chicago, IL. 
 
Holbert, R. L. (1998, April). The role of the mass media in Inglehart’s materialist- 
postmaterialist value shift. Paper presented at the annual meeting of the Midwest Political 
Science Association, Political Psychology Division. Chicago, IL. 
 
Holbert, R. L. (1998, April). Critical analysis of Marshall McLuhan’s radio-fascism probe. 
Paper presented at the annual meeting of the Popular Culture Association/ American Culture 
Association Conference, Radio Division. Orlando, FL. 
 
Pfau, M., Moy, P., Hicks, J., Holbert, R. L., Sprecker, K. & Zubric, S. (1998, July).  Influence of 
prime time television programming on public perceptions of the federal government. Paper 
presented at the annual meeting of the International Communication Association, Jerusalem, 
Israel. 
 
McLeod, J., Sotirovic, M., & Holbert, R. L. (1997, November). Values as sociotropic judgments 
influencing communication patterns. Paper presented at the annual meeting of the Midwest 
Association of Public Opinion Research. Chicago, IL. 
 
Pfau, M., Moy, P., Kock, E., Lin, W., Zhang, W. & Holbert, R. L. (1997, August).  The 
influence of political talk radio on confidence in democratic institutions. Paper presented at the 
annual meeting of the Association for the Education of Journalism & Mass Communication, 
Mass Communication Division. Chicago, IL. 
 
ACADEMIC SERVICE ACTIVITIES 

EDITORIAL BOARD MEMBERSHIP 

2016-Present Human Communication Research 
2016-Present The Annals of the International Communication Association 
2014-Present Journalism & Mass Communication Quarterly 
2014-Present Communication Education 
2011-Present Communication Research 
2008-Present Communication Quarterly 
2008-Present Mass Communication & Society 
2007-Present Communication Research Reports 
2006-Present Journal of Broadcasting & Electronic Media 
2006-Present Communication Studies 
2006-Present Communication Methods and Measures 
2007-2014, 2017-Present Communication Monographs 
2001-2015 Journal of Communication 
2001-2007 American Communication Journal 
2001-2003 Argumentation & Advocacy 
 
 
 



EDITORSHIP 
 
2018-Present Editor-in-Chief, Journal of Communication 
2016-2018 Associate Editor, Human Communication Research 
2013-2015 Associate Editor, Journal of Communication 
2013-2014 Guest Editor, Special Issue of Mass Communication & Society 

  Topic: Entertainment Media and Politics 
2006-2008 Book Review Editor, Mass Communication & Society 
 
PEER JOURNAL REVIEWER (ALPHABETICAL ORDER) 
 
American Journal of Political Science 
Asian Journal of Communication 
Brazilian Political Science Review 
Communication and the Public 
Communication Reports  
Communication Theory 
Critical Studies in Media Communication 
European Journal of Communication  
European Journal of Psychology of Education  
Health Communication 
Humor 
International Journal of Communication  
International Journal of Media and Cultural Politics 
International Journal of Press/Politics 
International Journal of Public Opinion Research 
Journal of Media Psychology 
Media Psychology  
Nature Energy 
New Media & Society 
Nonprofit and Voluntary Sector Quarterly 
Perspectives on Politics 
PLOS One 
Political Behavior 
Political Communication 
Political Psychology  
Political Research Quarterly  
Politics 
Presidential Studies Quarterly  
Public Opinion Quarterly 
Social Influence 
Social Science Computer Review 
Southern Communication Journal  
The Journal of Media and Religion 
Western Journal of Communication 
 
 



ASSOCIATION LEADERSHIP POSITIONS 
 
  2017-2018 Chair           NCA PCD Hart Book Award Committee 
  2016-2017 Member          NCA PCD Hart Book Award Committee 
  2015-2017    Member                                         ICA Board of Directors 

       - Regional Conference Task Force 
       - Division Funding Task Force 

                                                                                - Ethics Task Force 
  2015-2017 Chair           ICA Mass Communication Division 
2015-2017 
2013-2015 

Member 
Vice-Chair 

NCA Golden Monograph Award Committee 
ICA Mass Communication Division 

2012-2013 Chair, Dissertation Award ICA Political Communication Division 
2010-2013 Member, Research Board NCA 
2007-2008 Chair NCA Mass Communication Division 
2007-2008 Past Chair NCA Political Communication Division 
2006-2007 Vice-Chair NCA Mass Communication Division 
2006-2007 Chair NCA Political Communication Division 
2005-2006 Vice-Chair NCA Mass Communication Division 
2004-2005 Chair-Elect NCA Political Communication Division 
2003-2008 Legislative Assembly NCA 
2003-2004 Chair, Research Committee NCA Mass Communication Division 
2002-2003 Chair SSCA Political Comm Interest Group 
2001-2002 Vice-Chair-Program Chair SSCA Political Comm Interest Group 

 
ACADEMIC CONFERENCE PROGRAM PLANNING 
 
2016 ICA Mass Communication Division (Competitive Papers and Panels)  
2015 ICA Mass Communication Division (Competitive Papers and Panels)  
2007                NCA Mass Communication Division (Competitive Panels) 
2006                NCA Political Communication Division (Competitive Papers and Panels)  
2005                ECA Spotlight on Scholarship 
2005                NCA Mass Communication Division (Competitive Papers) 
2002                SSCA Political Communication Interest Group (Competitive Papers) 
 
MAJOR UNIVERSITY-DEPARTMENTAL SERVICE POSITIONS 
 
2016-2018       Commencement Marshall, Temple 
2012-2014      University Governmental Relations Committee, Ohio State 
2012-2013 Faculty Mentor, Graduate Student Organization, Ohio State  
2011-2012       Faculty Senator, University Senate, Ohio State 
2010-2012       Member, University Fellowship Committee, Ohio State 
2007-2012       Member, Graduate Studies Committee, School of Communication, Ohio State 
2008-2010       Faculty Director, PRSSA chapter, Ohio State 
2006-2007       Member, Undergraduate Studies Committee, Delaware 
2004-2006       Member, University Faculty Senate, Delaware 
2004-2005       Director, Communication Honors Society, Delaware 



 
TEACHING  

GRADUATE SEMINARS 

Communication Theory I, Temple University 
Organizational Communication, Temple University 
Political Communication, Temple University 
Persuasion, Temple University 
Contemporary Communication Theory, The Ohio State University 
Political Entertainment Media and Politics, The Ohio State University 
Public Opinion, The Ohio State University 
Structural Equation Modeling, The Ohio State University  
Statistical Analysis, University of Delaware 
Theory Building, University of Missouri-Columbia 
Mass Communication Theory, University of Missouri-Columbia 
Media Effects, University of Missouri-Columbia 
 
UPPER-LEVEL UNDERGRADUATE COURSES 
 
Research Methods, Temple University 
Strategic Communication Principles, The Ohio State University  
Media Planning and Buying, The Ohio State University  
Advertising and Society, University of Delaware 
Public Opinion and Communication, University of Delaware 
Persuasion and Communication, University of Delaware 
Function and Form, University of Delaware  
Social Capital, University of Delaware 
New Technologies & Society, University of Missouri-Columbia 
Visual Literacy, University of Missouri-Columbia 
Public Affairs Reporting, University of Wisconsin-Madison 
 
INTRODUCTORY UNDERGRADUATE COURSES 
 
Communication and Social Influence Inquiry (Epistemology), Temple University 
Communication in Society, The Ohio State University 
Introduction to Mass Communication, University of Delaware, University of Missouri- 
Columbia, and Towson University 
Television Field Production, University of Missouri-Columbia 
 
DISSERTATION ADVISING (Chair, Completed w/ affiliation) 
 
John McGuire, Completed 2003 

School of Media and Strategic Communications, Oklahoma State University (Tenured)  
 
 



Heather L. LaMarre, Completed 2009 
School of Journalism & Mass Communication, University of Minnesota  
Department of Strategic Communication, Temple University (Tenured) 

Kristen D. Landreville, Completed 2010 
Department of Journalism & Communication, University of Wyoming (Tenured) 

Nick Geidner, Completed 2011 
School of Journalism & Electronic Media, University of Tennessee (Tenured)  

Jay Hmielowski, Completed 2011 
School of Forestry & Environmental Studies, Yale University (post-doc)  
Department of Communication, University of Arizona 
Murrow College of Communication, Washington State University (Tenured) 
Department of Public Relations, University of Florida  

Jayeon Lee, Completed 2013 
Department of Journalism & Communication, Lehigh University (Tenured)  
Department of Journalism, Gachon University 

Megan R. Hill, Completed 2013 
Department of Communication Studies, Albion College  

Jason Peifer, Completed 2015 
Department of Journalism, School of Media, Indiana University 

 
CURRENT DISSERTATION ADVISING 
 
Nicholas W. Robinson (Expected Fall 2019) 
Esul Park (Expected Spring 2020) 
Heeyoung “Jenni” Jung (Expected Spring 2020) 
 
THESIS ADVISING (Chair - Completed) 
 
Kevin Tressler, 2006, University of Delaware  
Davita Veselenak, 2006, University of Delaware  
Julie Lather, 2009, The Ohio State University 
Whitney Walther, 2011, The Ohio State University 
Kathryn Benski, 2011, The Ohio State University 
Sarah Esralew, 2012, The Ohio State University 
 
HONORS 
 
2018 Athletic Hall of Fame Inductee – Johnson City NY Central Schools 
2012 NCA Mass Communication Division - Teacher of the Year Award 
2009 Professor of the Year - Ohio State’s School of Communication. 
2006 Nominated for Outstanding Teaching Award - University of Delaware  
2005 Top 3 Paper – AEJMC Mass Communication (Second Author) 
2005 Top 4 Paper – NCA Political Communication (Lead Author) 
2003 Top 4 Paper – NCA Political Communication (Lead Author) 
2002 Top 4 Paper – NCA Political Communication (Lead Author) 
2002 Top 2 Paper – NCA Media Ecology (Single Author) 



2002 Outstanding Members of the MU Community- Homecoming 
2001 Top 3 Paper – SSCA Women’s Studies (Single Author) 
1999-2000 Louise Elizabeth George Fellowship — UW-Madison 
1998  Top 3 Paper – AEJMC CT&M 
1998  Top Student Paper – BEA News Division  (Lead Author) 
1996-1997 Louise Elizabeth George Fellowship — UW-Madison 
1990,1991 NCAA Academic All-America Golf Team Selection 
1990 NCAA All-America Golf Team Selection 
1987-1991 Alumni Scholarship Recipient — University of Rochester 
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